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Masuda Seed Co., Ltd.

Circular Agriculture:
Learn from a Company with 100 years of Experience

This is a study tour to learn about next-generation agricultural
businesses by visiting Masuda Seeds, a seed company in
Shizuoka Prefecture that has been developing seeds, the very
foundation of agriculture, for 100 years. This company’ s
strength lies in its unique integrated business model, which
skillfully incorporates four different aspects of the industry:
variety development, seedlings, vegetable production, and
direct-to-consumer (D2C) sales. Participants will experience
firsthand how consumer feedback is quickly incorporated into
research and development and product planning. Seasonal
crop viewing and harvesting experiences are also possible in
the fields, providing food-related businesses with inspiration
for new product development and opportunities to create new
business partnerships.

Address  Iwata, Shizuoka Capacity 8 - 20 people
Open Mon to Fri Parking Motor coach, Car
10am - 3pm Language  Japanese

Duration 3 hours Reservation 4 weeks in advance

Deadline

TN https://iwww.ntt-green-and-food.com/



